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Minimum sizing

The logo with the tagline should never be less 
than 25mm wide in print and 125 pixels in digital. 
If you require the logo any smaller than this, you 
may remove the tagline if deemed to be too small.

The logo without the tagline should never 
appear less than 15mm wide in print. When used 
digitally, please use your common sense to ensure 
the logo remains legible.

15mm without tagline25mm with tagline

The D-Link logos

Wherever possible the D-Link logos should always 
be used as they appear above, with the tagline 
included where applicable.

There may be instances where including the 
tagline may not be possible, for example in  
small-scale online banners where the tagline 
would be rendered illegible.

As a simple rule when using the D-Link logos, 
always ensure the tagline is legible. If it isn’t  
legible, please revert to using the logo without  
the tagline.

Exclusion zone

When placing the logo, allow for a minimum 
exclusion zone of at least half of one ‘D’ 
height between the logo and any boundary 
surrounding it.

Logo
Home is where the SMART is

Home is where the SMART is
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Logo

D-Link logo colour variants

For recognition and consistency, the logo can only 
be used in a restricted range of colours, shown 
below:

Using the colour variants

D-Link Teal should be used for corporate communications. D-Link Teal and black logos should only ever sit 
on a white background. If a coloured background is used please revert to white.

Please contact your local marketing department for any materials from the guidelines.

CMYK: 0, 0, 0, 0
HEX: #FFFFFF
RGB: 255, 255, 255

White

CMYK: 100, 0, 19, 23
HEX: #0087A9
Pantone: 3145 C
RGB: 0, 141, 168

Teal

CMYK: 0, 0, 0, 100
HEX: #000000
RGB: 35, 31, 32

Black

Correct use of the D-Link logo

Incorrect use of the D-Link logo
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Logo

D-Link logo colour variants

The white logo may sit on an image, but only if 
the section of image is dark enough for the logo 
to be entirely visible. Exclusion zone rules apply.

The correct example shows the logo on a clutter-
free background, with enough contrast for the 
logo to be visible.

The incorrect example shows the logo placed on 
a cluttered area of the image with little contrast, 
where it is not very visible. Here you would use 
the logo within a strip.

Either way, the logo should be placed top left or 
bottom right.

Incorrect example

Correct example
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Teal is the primary D-Link colour and should be 
used on all communications. Use in headlines and 
highlights, but don’t overuse or use in large blocks.

Grey should be used as a secondary colour to 
complement the use of Teal. If required, tints lighter 
than the specified Grey can be used to add variety to 
a document, for example a bar chart.

Black should be used for all body copy in 
communications. Don’t use large blocks of Black, 
apart from the Black logo strip, as it can become 
overpowering.

White should be used as much as possible. White 
space makes communications feel simple and 
modern as well as making them more effective.

Teal and Grey gradients can be used to give depth 
and add interest to communications. Use these 
sparingly to add effect. Levels of opacity can be 
applied to the gradients, levels used will depend on 
the individual communication.

Imagery can also be used to add colour to any piece 
of communication.

White

Grey

Black

Teal

CMYK: 100, 0, 19, 23
HEX: #0087A9
Pantone: 3145 C
RGB: 0, 141, 168

CMYK: 19, 15, 16, 0
HEX: #CCCCCC
RGB: 205, 204, 203

CMYK: 0, 0, 0, 100
HEX: #000000
RGB: 35, 31, 32

CMYK: 0, 0, 0, 0 
HEX: #FFFFFF
RGB: 255, 255, 255

CMYK: 100, 0, 19, 23
HEX: #0087A9
Pantone: 3145 C
RGB: 0, 141, 168

CMYK: 19, 15, 16, 0 
HEX: #CCCCCC
RGB: 205, 204, 203

Grey Gradient

Teal Gradient

CMYK: 95, 55, 45, 25
HEX: #005567

Pantone: 3165 C
RGB: 0, 85, 103

CMYK: 0, 0, 0, 0 
HEX: #FFFFFF

RGB: 255, 255, 255

Colour Palette  
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