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The right network is the foundation that lets you do 
more. That links all your devices easily, seamlessly, 
anywhere. That links you to “now and next” online 
experiences without complexity. That meets all your 
networking needs, from switching to mobility and 
storage to surveillance, with complete solutions. The 
right network solution does what you need it to do 
today, and tomorrow.

Today, D-Link is building innovative network solutions 
that meet people's needs for better performance and 

exibility. For intuitive ease of use. For the richest 
capabilities, smartest technologies, at a ordable prices. 
Network solutions that connect you to more.

D-Link

Logo Personality
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The construction of D-Link logo considers 
with precise structure and rigid design 
principle. Any circumstance to implement the 
logo should keep the completeness in every 
aspect of the deign in ratio, design elements, 
and color.   

D-Link

D-Link Blue
D-Link

Pantone 3  C 

RGB - R0  G135  B169 
HEX - #0087A9

Logo

Logo Design

Logo Color
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CMYK - C100  M0  Y19  K23



Size minimums are speci ed to ensure 
legibility in various media. The size 
speci cations shown below are appropriate 
for print. Larger minimum sizes may be 
necessary for other media such as video and 

m, or products. 

For example, the minimum size of the standard 
logo maybe used for print applications is 
25 mm wide. For digital applications, the 
minimum wide size is 150 pixels wide.

 25 
 150 

Logo

Minimum Size
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The logo and symbol must always be 
surrounded by a clear space. To ensure the 
visibility and integrity of the logo, the clear 
space must be clear of other elements such as 
type, images, or other logos.

Logo

Clear Space
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Positioning Standards

This section contains diagrams that explain 
the signature system of the logo used with 
company signature element. 

The diagrams in this section show all 9 
possible signature system combinations. Make 
sure you have grasped the principle of the 
signature system then deal appropriately with 
problems that arise according to the needs of 
each case.



The brand colors ar
communicate D-Link personalities. 

The colors are then used repeatedly in all 
types of visual media until it comes to play a 

role in spreading awareness 
of the brand’s presence and identity in the 
marketplace.

D-Link

D-Link Blue
D-Link

Pantone 3  C 

RGB - R0  G135  B169
HEX - #0087A9

Colors

D-Link Gray
D-Link

CMYK - C0  M0  Y0  K20 
RGB - R240  G240  B240 
HEX - #f0f0f0

Brand Color
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Pantone 3  C 

RGB - R0  G135  B169
HEX - #0087A9

Pantone Black C 
CCMYK - C0  M0  Y0  K100

Pantone Cool Gray 1 C 
CMYK - C0  M0  Y0  K

  

This section shows the color application 
standards for the brand logo identity. The 
above rule does not apply when seeking 
to increase expressive impact through 
exploitation of the particular characteristics of 

limitations of printing the use of standard 
color is not possible. Examples are provided 
for reproduction directly onto materials 
engraving/relief on stainless steel, brass.

When reproducing the logo always use digital 
data for reproduction to insure maximum 
precision and accuracy.

Color and Materials
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The D-Link logo is only ever presented in its 
positive version on a white background. The 
positive version of the logo prints either in 
Pantone custom mixed inks or four color process. 

The negative version of the logo is designed 
to be reversed out of brand color, and out 
of photographs in white. When placing on a 
photographic background, always ensure there is 
enough contrast to make the logo stand out and 
be legible.

 Pantone 

Color and Background Color

Colors
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This section shows charts in which the logo 
rent background 

colors. The strength of which has been 
rements of 10%. The purpose 

of the charts is to establish the parameters for 
successful reproduction of the logo against a 
background color.

For example: If the background color is white 
or near-white and the logo is reproduced in 
brand color the appropriate range of color 
concentration is between 0–20%. Follow the 
charts in order to establish the appropriate 
relation between the logo and the background 
color and chose the combination most suited 
to the instance.

 10% 

 0%–20% 

Logo on Colored Background

Colors
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Isolation means that a certain space around 

no other design element may ever be included 
within that space. If, for example, some kind 
of highly impact visual element is placed next 
to the logo and this image, in which both the 
distinctiveness and functionality of the logo 
are eroded. 

Make sure you grasp the principle of isolation 
then deal appropriately with problems 
according to the needs of each case. On the 
bottom side of the page are some examples 
of incorrect treatments of the logo. Take care 
never to use the logo incorrectly like this. 

Inappropriate Treatments

Isolation / Inappropriate Background
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In this section, the copyright of the logo 
color and lockup, the misusage is shown as 
an example. 

Inappropriate Treatments

Inappropriate Treatments of Color
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